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Intrum
in brief

About 10,000 people work
at Intrum. We help our
clients prosper by caring
for their customers. This is
achieved through roughly
250,000 customer contacts
that our employees engage
in on a daily basis, helping
individuals and companies
to address their financial
challenges and our clients
to secure payment. Through
this, we lead the way to a
sound economy.

Key findings for Latvia

Inflation poses threat to Latvian financial wellbeing

Economists anticipate that Latvia’s recovery will take place
sooner than originally expected,' but its performance depends
in large part on the ongoing level of Covid-19 infection rates,
as well as vaccination uptake. Respondents in the country are,
however, highly likely to be concerned about inflation, with
84% saying they are worried about the impact of rising prices
on their financial wellbeing.

Latvian consumers continue to take care of their finances:
nearly eight in 10 consistently pay their bills on time (79%), 11
percentage points above the European average, and up from
75% a year ago.

Latvia continues to enjoy a sound level of financial literacy.
Nearly two-thirds of Latvian consumers (63%) say they received
sufficient financial education to manage their day-to-day
finances, versus just over half of Europeans, on average (51%).

1) https://bnn-news.com/bank-of-latvia-upgrades-gdp-growth-outlook-to-5-3-for-2021-228632


 https://bnn-news.com/bank-of-latvia-upgrades-gdp-growth-outlook-to-5-3-for-2021-228632

The impact of

Covid-19 on

financial wellbeing

The economic upheaval of 2020 continued in 2021 and is
still weighing on some consumers’ minds. Though normality
is returning to Europe with restaurants and theatres opening
their doors and employees heading back to their offices, our
survey finds that the pandemic is casting a long shadow over
consumers’ financial wellbeing.

Almost every other Latvian consumer (46%) believes that
Covid-19 will negatively impact their finances for at least

another 12 months. 25% predict it will take more than two
years until their financial wellbeing turns to normal.

We also see that the pandemic has disproportionately
impacted different countries and demographic groups. Though
a majority did not have their employment situation directly
affected, almost 37% Europeans across Europe say they are
poorer today than they were before the crisis began. In Latvia,
36% state the same. It is especially individuals in low-income
households (55%) who have been most affected, increasing the
economic inequality in the society.

On the other side, the pandemic has enabled consumers to
focus on financial security. 32% say they are putting money aside
to protect their financial wellbeing and 37% say they have set
targets to manage their bills and savings better. 23% say they see
the pandemic as a perfect opportunity to improve their finances.

In what ways has the Covid-19 pandemic, since it began, affected your employment situation?

@ Latvia

European average

80 %

72%

Not at all — my
employment situation
has stayed the same
throughout.

17%

| had to stop working, due
to the nature of my job, and
my income decreased as a
result.

5% 10% 5% 4%
| had to stop working, due | resigned from my job or
to the nature of my job, but stopped working so | could
my income was protected better support my family.
by a government furlough
scheme.
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Which of the following best describes your overall financial wellbeing today (i.e. your ability to pay bills or put
money into savings), compared with how it was before the pandemic?

I am worse off than Iwas @ | am about the same @ | am wealthier than | was
(European average in greyscale)

European average 37%

Latvia 36% 54% 10%

You indicated that you are wealthier now than you were before the pandemic. Why is that?

@ Latvia Due to Covid-19 restrictions, | spent/am
European average spending less money on expenses such as
transport and meals out

40%

41%

| have had a salary increase in 249,
my current job
27%
| have become better at 24%
managing my finances
28%
| have started work at a better paid job
21%
My financial assets have grown in 1%
value (house, stocks, savings, etc.)
26%
10%
| had an unexpected personal windfall 9%

(such as an inheritance, or bonus)
9%
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To what extent, if at all, are you concerned about the following having an impact on your financial wellbeing?

Inflation (a rise in the price of fuel, groceries, and
other everyday items)

New lockdown restrictions

Governments reducing or withdrawing the financial
support they give to businesses affected by the
pandemic (e.g., furlough schemes)

Negative interest rates in my country

High interest rates in my country

My employer or business struggling due to

economic downturn

My partner/spouse losing their job

A fall in the value of my house or
other assets, such as stocks

@ Concerned @ Neutral Not concerned

(European average in greyscale)

84%

17%
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OV 7%

14%

24%

25%

29%

31%

20%

25%

17%

24%

32%

37%

36%

43%

30%

36%



To your best estimate, when do you think Covid-19 will stop having any negative impact on your financial
wellbeing (i.e. your ability to pay bills or put money into savings)?

nN%

Less than six months Between six months Between a year and More than two years Covid-19 has already
and a year two years stopped having, or
has never had, any
negative impact on
my financial wellbeing

Since the economic disruption of Covid-19, would you say you are more or less likely to do the following, to
protect your financial wellbeing?

® Latvia Carefully read the terms and conditions 40%
European average of financial transactions to understand
how they might affect me (for new loans,

. . 38%
insurance policies, etc.)
Set targets to better manage 379%
my bills and savings
40%
Put aside additional money in 30%
case of recession °
40%

Make long-term saving and 299
investment plans

35%

Talk with friends and family 249
about money issues

28%

Consolidate my credit cards and other

A2
loans, to try to reduce my overall debt °

27%

Discuss strategies to manage debt 14%
with my bank or a financial advisor

23%
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“Across Europe we see signs of hope, however, it is premature
to believe that the crisis is over. The recovery is happening
faster for some consumers and some regions than it is for
others. There is also still a lot of uncertainty over how key
challenges — such as supply chain bottlenecks, rising energy
Anna Zabrodzka  Prices, and the emergence of new strains of the virus — will
Senior Ecomlif; evolve and impact consumers’ financial wellbeing in the
months ahead.”

Do you agree with the following statements?

23% 667

agree agree
(European average, 27%) (European average, 59%)

25%

agree
(European average, 25%)

| see the pandemic as | expect Covid-19 will not The financial stress of
a perfect opportunity be the only pandemic Covid-19 has ultimately
to start improving my or global crisis in my brought me and my
finances and building a lifetime, so | want to partner/spouse closer
more stable future for ensure | am in a stronger together.

myself and my family. financial position before

the next one.




Ab’l’t t b’II The Covid-19 crisis will have a lasting impact on European con-

I I y o pay I s sumers’ ability to manage their household finances. Many are
t' concerned about rising bills and not being able to meet their

On Ime financial obligations, which in turn affects their wellbeing.

This is also evident from our survey on Latvian consumers.
57% state that rising bills are hurting their general wellbeing.
This is an increase compared to 2020 (52%) and lot higher
than in Europe (45%) and in other Baltic countries (Estonia
41%; Lithuania 46%). Also, 56% of Latvians say their bills are
increasing at a higher rate than their income, which is also
much higher share of consumers than last year (46%).

As the recovery picks up, rising inflation across Europe is
o making some consumers worse off financially. As inflation
grows, our study finds that 12% say they have less than 10%
of their income left after paying bills, and it’s likely that many
would struggle to accommodate a general hike in prices. The

most vulnerable groups are low-income individuals (total

say they have less than 10% of household monthly income below EUR 600) with less money
their income left after paying bills. in their accounts after paying bills, those who rent their house
The European average is 23%. and those who have a mortgage.

What percentage of your monthly salary is left after you have paid all of your household bills (including rent/
mortgage/utilities and any loan/credit card repayments)?

. Latvia
European average
31%
20%
7% 17% 16% 16%
13%
12% .
10% 10% 1%
<5% 5-10% 10-20% 20-35% 35-50% >50% Not sure
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Every fifth Latvian consumer (20%) says they missed paying a
bill on time in the past 12 months. The number of consumers
not paying on time has decreased compared to 2020 when
24% of consumers missed a payment. Looking at the impact

of Covid-19 on the employment situation, we find that this
increased to 28% for those who stopped working, but received
furlough, while among those who lost the income and did not
receive furlough that number is 40%, again demonstrating the
uneven impact of pandemic.

While a missed payment was a one-off event among Estonian
and Lithuanian consumers (33% and 30% respectively), in
Latvia it was a regular occurrence (57%). The main reason for
not paying a bill was lack of money (42%), which has occurred
more often than a year before (38% in 2020), as well as
forgetfulness (42%), which, on the contrary, has occurred less
often than last year (49% in 2020). 14% of consumers say that
the payment was overdue because of the lost income due to
Covid-19, more often than in Lithuania (11%) or Estonia (8%).

During the last 12 months, have you at one or several times not paid a bill on time? (yes)

Data breakdown: Impact of Covid-19 on employment status

40%

24%
2020 2021 Stopped working,  Stopped Resigned to No impact
got furlough working, lost support family
income

You have said that you haven’t paid more than one bill on time over the past twelve months. Would you
describe this as:

. Latvia

European average

56%
43% 44%
A one-off A regular
event occurrence
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What were the reasons for not paying your bill(s) on time?

@ 2021 | did not have the money 42%
2020 to pay the bill/s
38%
49%
I lost income due to Covid-19
(new alternative in 2021)
| had technical issues that prevented 6%
me from paying on time
10%
| did not want to pay the bill/s
2%
| did not receive money due to
government delays/a backlog
in payments 10%
My employer was unable to pay my
salary during the pandemic
(new alternative in 2021)
Which of the following types of bill do you prioritise each month?
Renters Homeowners
Gas, water, electricity bills 90% Gas, water, electricity bills 949

Rent payment

85%

Telephone bills

83%

Internet/broadband costs 67%

Child-care costs

29%

Doctor/dentist/
healthcare bills

28%

Credit card bills 20

Web store/e-commerce/
mail order bills

Mortgage payment

Paying off education costs
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Telephone bills
Internet/broadband costs
Doctor/dentist/
healthcare bills

Rent payment

Web store/e-commerce/
mail order bills
Child-care costs

Credit card bills

Mortgage payment

Paying off education costs

85%

73%

49%

o

29%

25%

.

AY/S

239

o

=y

3%



"At Intrum, we talk to more than 250,000 people in debt
every day. Our most important task is to find a good and
sustainable solution for everyone involved. As we see from
this year’s survey, some consumers have found themselves
in a difficult financial situation over the past year, and have
Pia Bach Jensen  Struggled to pay their bills on time. We have seen how the
Group Operations Dlﬁfﬁﬁi pandemic has deepened existing inequalities, and this also
plays out in the survey. Our advice to consumers is to seek
help as early as possible to resolve any financial problem.”

My concerns about rising bills are having a negative effect on
2 O/ my general wellbeing (agree)
state that they are more likely
to request longer payment
terms, when paying for items

or services, than before the
pandemic.

27

say that over the last

My bills are increasing at a higher rate than my income (agree)
year, they have paid small
companies or tradespeople

D
later than agreed for goods

or services. 2020 2021

2020 2021
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M < d’ As a result of a decline in disposable income due to the
a nagl ng cre It ongoing pandemic, some Europeans are taking on additional
d d bt d M debt in 2021. 20% say they have borrowed money or reached
a n e u rl ng a their credit card limit to pay the bills during the past 6 months.
d H On the other side, we at Intrum see that the number of new
pa n em Ic debt collection cases is decreasing, meaning that a majority
of consumers who use credit are able to pay this back before
the invoice goes to debt collection. Also, Latvians borrow less

than the European average. 37% say that next to mortgage and
credit cards they do not borrow at all to finance their monthly

o expenditures.
Higher inflation could help indebted households to reduce
the value of their debt if real interest rates decrease. There
is, however, uncertainty about what inflation would mean

for household finances. 23% admit that they will not try to

say that they have borrowed money or understand how interest rates will affect their debt obligations.
reached their credit card limit in order to

pay bills during the past 6 months. In 2020,

18% stated the same.

On average, how much do you borrow each month in relation to your monthly income (not including
mortgage and credit card)?

@ Latvia <10% 12%

European average

16%
10%-25% 22%
25%

25%-50% 13%
15%

50%-75% .2%
7%
75%-100% I1°/o

3%

>100% 0%
2%

| do not borrow each month to 379
finance my monthly expenditures

26%
Not sure 1%

5%

As a result of the Covid-19 crisis, have you borrowed money, apart from a mortgage, or reached your credit
card limit in order to buy an item for your child/ children?

Yes,once @ Yes, morethanonce @ No
(European average in greyscale)

Latvia 29% 35% 36%
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On the European level, 16% say they do not have control of
their own debt, and in Latvia, as many as 10% state they don't
know how much they owe. Looking at the age group, we find
that it is particularly the younger generations who have lost
track of the amount of their debt obligations.

say they lack clarity about their short-term It can be concerning that many of the young consumers have
borrowing (on credit cards and loans) little control of their personal finances, especially as they may
than before the pandemic. The European find themself in a difficult financial situation at an early stage
average is 18%. of life. However, this age group has less disposable income

than other age groups, and the credit they are granted is
limited to their income level, which in turn puts a roof on the

o amount of lending. Nevertheless, it is rather concerning that
one in five (21%) of young consumers (age 18—-21) agree that
they lack clarity about their short-term borrowing than before
o the pandemic. Again, it highlights how the Covid-19 crisis has
affected various groups of society.

say they have lost track of the amount
of money spent each month on digital
subscriptions (e.g. streaming platforms
and apps). The European average is 15%.

| don’t want to know how much money | owe in total (agree)

-~

. Latvia, split by age group 1 o/
European average, o
split by age group

agree
(European average, 16%)

_—

25% 2%
‘0; = \9% 10%
14% 13% 12%

7% 7% 7%

Age 18-21 22-37 38-44 45-54 55-64 65+
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“The pandemic has left some groups of consumers

worse off and some have taken on additional debt to make
ends meet. Our survey finds that many have lost track of how
much they owe in total. Given this and increasing inflation,
we expect more payment problems in the future. Businesses
Anna Zabrodzka  Will need to review their credit management strategies to
Senior Economist  meet the challenges ahead and reduce credit losses.”

Intrum

I am more likely to miss a debt payment now than at any other point | can remember (agree)

——  Data breakdown: Impact of Covid-19 on employment status

TN

1%

31 % 32 %
agree
(European average, 21%) 7%
]
Stopped working,  Stopped Resigned to No impact
got furlough working, lost support family
income

Do you agree with the following statements?

36%

agree
(European average, 36%)

23%

agree
(European average, 22%)

| feel less comfortable about When interest rates change,

taking on credit now than | | do not try to understand

did before the pandemic. how it will affect my debt
obligations.
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s < f The Covid-19 crisis has not only had an immediate impact on

aVI ng or household finances; it also has much longer-term implications

t he futu re for consumers’ ability to save for the future. According to
Eurostat, the overall savings rates, in general, have increased
during 2020/2021. Our survey shows that 67% of Latvians can
save each month, approximately the same level as in 2020, but
well below Estonians (74%) and Lithuanians (77%). The savings
behavior is not related to the income levels only. Rather, con-
sumers who own their house and have no mortgage are more

likely to save than those with mortgages or rented apartment.
Also, saving some money is much harder among families with

children and those living in rural areas. Overall, 59%, more than
half of Latvian consumers are dissatisfied with the actual amount
of their savings.

o The main reason for saving in Latvia is unexpected expenses

(80%) and job or other income loss (55%). Both these saving

are dissatisfied with the amount goals are more common this year than a year before when pos-
they are able to save each month. sible unexpected expenses motivated to save 76% and job or

In 2020, 57% stated the same. The other income loss motivated to save 49%. Almost half (45%) save
European average for 2021 is 54%. for a short-term goal — travel, while 30% save for retirement.

On average, what percentage of your salary do you save each month?

® 0% 64%

® 10-20% save money each month
>20%

. | do not save money o, o o o,
each month {? 40% 15% 10% 36%

Female
| 70%

save money each month

[}

Male
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Anna Zabrodzka
Senior Economist
Intrum

"Overall, we see that the saving rate across Europe has increased
during the pandemic, mainly driven by high income consumers
who have kept their jobs, but have had fewer opportunities to
spend money on leisure activities such as dining out and travel.
Low income households have been more likely to experience
job instability and financial hardship, which is reflected in their
savings patterns. The latter group is therefore more affected by
the recent jump in inflation. Those who managed to accumulate
higher savings during the pandemic, will find it easier to absorb
higher costs without facing payment problems.”

In the event of an unforeseen event (e.g repairing your car),
how much could you afford to pay out of your savings without
falling into debt?

@ Less than one month's salary
@ One month's salary
2-3 times my monthly salary
. 4-6 times my monthly salary
7-12 times my monthly salary

More than 12 times my
monthly salary

What are your main reasons for saving money each month?

@ 2021

16

2020

For unexpected expenses

In case | lose my job or other income

For travel

For my retirement

For my children/ grandchildren

To buy a house/ an apartment

To prepare for recession
(New alternative in 2021)

For education

European Consumer Payment Report 2021 Latvia

80%
76%

55%
49%

45%
46%

30%
25%
24%
27%

23%
1%

17%

)
10%



° M H Financial literacy is the ability to understand how money
FI na nCIaI Ilteracy works: the set of skills and knowledge that allow us to make
informed and effective financial decisions. Reduced incomes,
job uncertainty and the prospect of a global recession mean
that now, more than ever, consumers should be equipped with
the knowledge they need to manage their finances.

Our survey shows that economic uncertainty is driving new
interest in improving financial literacy across Europe. Around
84% of Latvian consumers say they have received a sufficient
or excellent level of financial education, close to the European
average (82%) and Estonia (83%) and significantly higher

than in Lithuania (71%). But when tested, we found that 15%
answered incorrectly when calculating interest.

Rising inflation across Europe, caused largely by rising energy
prices and disrupted supply chains, is already increasing
financial anxiety among consumers. There is, however,
uncertainty about what inflation would mean for households.
For example — according to our survey, just 70% of Latvians
understand how their money would be affected if inflation
were higher than the interest rate on their savings. This

o highlights the need for stronger financial education.
Looking at the source for financial advice, we see some
differences between men and women. In Latvia, the main
source of information for both men and women are banks

(43%) and online sources (around 29%). Less often, Latvian

say they received sufficient or consumers look for a piece of advice by an independent
excellent financial education. However, financial advisor: every fourth woman (25%) and every fifth
63% of these say they still need man (20%) have consulted with an independent advisor
advice on complex financial matters. regarding the financial issues.

Perceived level of financial education split by income groups

| received sufficient financial

education to manage my day-

to-day finances, although | still

need advice on more complex

financial matters (e.g pension 69%
planning and stock market 66 %

investment).

. | received an excellent financial
education, and feel confident
managing complex financial
matters.

43%
. | do not feel | received sufficient
financial education to manage
my day-to-day finances, and |
often seek external advice.
Low income Medium income High income
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When you look for financial advice, which of the following sources do you trust the most?

Bank

Online information that |
find to answer my questions

Independent
financial advisor

Other close family members
(not mother or father)
Friends

Government bodies

My mother

Media (digital & print)

Social media

My father

School/college

o

Female

44%

27%

25%

20%

10%

8%

7

NS O

- I
w .:>
S 32 ;{',

Bank

Online information that |
find to answer my questions

Independent
financial advisor

Other close family members
(not mother or father)
Media (digital & print)

Friends

My mother

Government bodies

My father

Social media

School/college

Coo

Male

4%

32%

20%

18%

As a parent, with a child or children under 18, would you say you are more likely to do the following than

prior to Covid-19?

9547%

agree
(European average, 57%)

Spend time helping
my child/children
understand financial
terms and principles of
financial management.

1%

agree
(European average, 47%)

Advise my child/children

to get a high-paying job,
rather than following
dreams in a low-paying
occupation.
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46%

agree
(European average, 56%)

Put aside more money
as a safety net for my
child/children.

68%

agree
(European average, 60%)

Warn my child/children
not to take on debt.



“We see that customers are placing greater emphasis on finan-
cial literacy and many say that the pandemic has motivated
them. After years of extremely low borrowing costs, the recent
acceleration in inflation and the pressure it has on interest rates
means this focus is a positive sign. Understanding economic risks
Kristin Andersson @nd how to manage your money is the foundation of financial

~ PR Mediaand  wellbeing and a stable future. At Intrum, we take an active part
Public Affairs Director

Intrum in discussions at EU level on the need for financial education.”

say they do not understand how
negative interest rates might affect
their financial wellbeing (i.e. ability to
pay bills or put money into savings).
The European average is 27%.




Sustainable
consumption

6%

state that social media creates a
pressure to consume more than
they should. This is a decrease from
47% in 2020. The European average
in 2021 is 38%.

Consumer behaviour has shifted, highlighting new challenges for
businesses. During a year of extreme weather events, including
devastating floods in Germany and wildfires in Greece, our study
finds that consumers penalise unethical firms.

A further sign that consumers will increasingly hold firms ac-
countable for their sustainability commitments is that more
than half of European consumers (52%) wouldn't buy from a
company they knew to be responsible for harming the environ-
ment. In Latvia, only 34% state the same. Probably, the reason
for only one in three to agree to this statement could be that
the majority (57%) of consumers cannot afford to live as sus-
tainably as they would like due to rising costs of environmental-
ly friendly products. Additionally, only 42% state that the inter-
est in sustainability has motivated them to limit their spending.

Social media continues to play an important part in putting
sustainable consumption on top of the agenda. Though 46% say
that social media creates pressure to consume more (well above
the European average of 38%), 27% say that the channel has also
increased their awareness for buying sustainable products.

Our study also finds that consumers continue to turn against
waste and 48% say that they are actively buying less to reduce
clutter.

My interest in sustainability has motivated me to
limit my spending (agree)

. Latvia

European average

49%
42% 44%
Children in No children
household in household

Social media has increased my awareness of buying goods that are ethical/sustainable (agree)

. Latvia,

split by age group

European average,
split by age group 50%
(]

22%, 20% 23%

Age 18-21
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Vanessa Soderberg
Sustainaibility Director
Intrum

“As climate change rises up the consumer and corporate
agenda, our findings highlight the need for companies to
better understand how their brand’s impact on the environ-
ment is perceived by consumers. Our survey finds that con-
sumers, especially the younger generation, which is only just
starting to exert its consumer power, are using their consump-
tion to exert pressure around climate issues. By focusing on
sustainability, businesses of all sizes can balance their risks,
maintain a healthy cashflow, and be better equipped to
prosper and grow.”

Do you agree with the following statements?

48%

agree
(European average, 57%)

| am buying less than
| used to before the
pandemic, to reduce
clutter and live more
simply.

50%

agree
(European average, 65%)

| am increasingly fixing
and recycling old items
rather than buying new
things.

97%

agree
(European average, 58%)

As environmentally
friendly products are
expensive, | cannot afford
to live as sustainably as |
would like.

427%

agree
(European average, 58%)

| eat more leftovers

than | used to, instead

of buying new food, to
reduce my impact on the
environment.

347%

agree
(European average, 46%)

[ am using my influence,
as a consumer, to drive
positive social change.

347%

agree
(European average, 52%)

| won't buy from a
company that | know is
responsible for harming
the environment.
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In this year’s ECPR, every fifth respondent 21% says they would
o feel no guilt about paying a company later than agreed if they
thought the company was unethical. It is significantly lower than
the European average of 29%. However, the figure rises to the
European average among the Gen Z consumers group (who

are only just starting to exert its consumer power), reflecting

state that if they thought a business was the trend and the extent to which they are willing to take action
unethical, they would feel no guilt about around climate issues.

paying them later than agreed. European

average is 29%. While it's true that consumer intentions don't always translate

into action, businesses would be wise to pay attention to this
growing trend to retain the loyalty of these customers and
protect their cash flow. Parents in Europe are more likely to say
that their interest in sustainability had motivated them to limit
their spending overall. However, that trend is not evident in
Latvia nor the Baltics.

If | thought a business was unethical, | would feel no guilt about paying them later than agreed (agree)

. Latvia,

split by age group

European average,
split by age group

42% 32%
37% 28%

18% 17% 19%

Age 18-21 22-37 38-44 45-54 55-64 65+
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About
the report

Intrum has published the European

Consumer Payment Report on an annual
basis since 2013. This is the 9th edition of
the European Payment Consumer Report

for Latvia.

The European Consumer Payment Report provides insights
into European consumers’ everyday life; their spending habits
and ability to manage their household finances on a monthly

basis.

The annual report is based on an external survey that is

conducted simultaneously in 24 countries in Europe. A total

of 24,012 consumers participated in the 2021 edition of the

survey.

The research and content of the report is developed by Intrum
in cooperation with Longitude, a specialist provider of thought
leadership and research services to a multinational corporate

and institutional client base, headquartered in London,

England. Dynata has supported field work in all 24 markets.

Design by Passion/Jeanette Friman.

The report is published in November 2021. You can find more
insights about trends and development of late payments on
intrum.lv/ecpr2021

Contact

Linda Hakima

HR, Brand & Communications Director
Intrum Baltics

+3712 9275435
linda.hakima@intrum.com

Details of survey and sample for Latvia

Methodology: Age: Employment status:
Respondents completed the question- 18-21 4%  Employed full-time 58%
naire on their computer, laptop, tablet or 22-37 30% Employed part-time 5%
smartphone. 38-44 14%  Self-employed 7%
Per country at least n=1,000 respondents 45-54 18%  Unemployed 4%
have participated, resulting in n=24,012 in 55-64 15%  Retired 18%
total for all 24 countries. 65 or older 19%  Student 2%
. Homemaker 4%
The target group of this research was de- ot o
fined as persons (both male and female) Household situation: t er' °
of 18 years and over who were mainly or Single household 17%  Working short-term or casual 1%
partly responsible for their personal or Sinsle with children 4% contract; on demand ‘
household financial administration. . g . . (e.g., delivering for online
Living with partner 36%  platforms in the “gig economy”)
The fieldwork for the study was Living with partner and children 29%
Sohy 25 AU 20T, g ) 0% Residentialarea:
. e.g shared apartmen
L_g_’ r'th . . 79, City/ Urban centre 60%
iving with parents or A N
other relatives Suburb 19%
Other (please specify) 3% Rural 18%
| would prefer not to say 5% Other 3%
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